
BACKGROUND

Founded in 1968 to understand the problems facing America’s cities and assess the 

programs of the War on Poverty, the Urban Institute conducts sophisticated research 

to understand and solve real-world challenges in a rapidly urbanizing environment. 

Research areas range from the social safety net to health and tax policies; the well-

being of families and neighborhoods; and trends in work, earnings, and wealth 

building. Urban Institute’s researchers and writers share their evidence-based views 

and recommendations shaped by research, through informative articles, studies, and 

interactive experiences.

CHALLENGE

The digital revolution has empowered the Urban Institute, by providing new mediums 

for sharing and distributing content to a wider audience. Unfortunately, those mediums 

are becoming increasingly crowded, and the Institute was finding it harder to increase 

awareness for the organization, and share their valuable findings with the public.

PROJECT 

Helping a Washington think 
tank spread their valuable 
research and findings to a 
broader audience.

SERVICES

SEARCH, SOCIAL, AND PPC 

ADVERTISING STRATEGY 
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SOLUTION

6D Analytics helped develop a strategy for sustaining and improving awareness and 

acquisition through pay-per-click social and content distribution advertising networks, 

while also encouraging visitors to return regularly to the site. The first key component of 

this was developing a strategy for reaching readers interested in topics related to Institute 

research. 6D Analytics utilized networks like Stumbleupon and Outbrain to position 

short-form articles and infographics. Visitors were then retargeted too using various 

retargeting networks, with display advertisements promoting key studies and other long-

form content. 

6D Analytics also took advantage of recent and beta features in key networks, to optimize 

for visits and engagement metrics. Following the initial wins, the Institute expanded the 

advertising program into a wider array of networks and mobile advertising opportunities, 

and fine-tuned the existing paid search advertising program.

RESULTS

6D Analytics took the account over in August 2013. In the first 6 months of 2014 visits 

driven by paid advertising increased over 500% and key engagement metrics all 

increased by over 100% for paid media visitors. The success of the paid media program 

has also bolstered email newsletter sign-ups, return visits to the site, and other 

secondary metrics.

RESULTS BY 
THE NUMBERS:

Paid Advertising 
Visits Increase:

500%+

Key Metrics 
Increase for Paid 
Media Visitors:

100%+
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